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	COURSE TITLE
	
	COURSE NO.
	 
	DEPT
	Career & Technology Education

	STRAND

To meet the one credit graduation requirement in the visual, performing, and applied arts, students will develop competence in the artistic/creative process by demonstrating proficiency in all of the following guidelines. (From MMC Course Credit Guidelines, VPAA)
	COURSE EVIDENCE

Specific evidence from course content expectations – units of study, activities, projects, etc. that support the given strand.



	C.1
	Engage in full iterative cycles of the artistic/creative process by problem seeking, exploring, making analytical, application, aesthetic, and design choices, before completion.
	Identify the elements of the promotional mix (PR:003,SP)

Create promotional signage (PR:109, SP) 

	
	
	Students will develop promotional elements by brainstorming, problem solving, layout sketch. They will submit include all of the elements of promotion in the rough draft before beginning the project

	C.2
	Develop an idea, question, or problem that is guided by the personal, historical, contemporary, cultural, environmental, and/or economic contexts of the visual, performing, or applied arts discipline.
	Explain the nature of marketing research (IM:184) (SP)

Explain types of primary marketing research (IM:276, SP)

Identify sources of primary and secondary data (IM:280, SP)

Explain research techniques (IM:281, SP)

	
	
	Students will identify market research methods and apply the concepts in DECA projects. They will look at historical background of the research methods and the best methods to use in relationship of to the businesses needs. 

Do research project to compare management and business practices of successful companies and how they compare to school store.

	C.3
	Understand, recognize, and use the elements, organizational principles, patterns, relationships, techniques, skills, and applications of the visual, performing, or applied arts discipline.
	Explain the concept of marketing strategies (MP:001 )  (CS)

Explain the concept of market and market identification (MP:003, CS)
Identify market segments (MP:004, MN)

Select target market (MP:005, MN)

Explain the components of advertisements (PR:014, SP)

	
	
	Students will use the element of print ad, marketing strategies, and the 4 P’s of marketing for the school store to be successful business and to relate to their written DECA projects.

Complete a DECA written event by applying marketing skills, techniques, principals and elements to real life projects.

	C.4
	Use the best available and appropriate instruments, resources, tools, and technologies to facilitate critical decision-making, problem solving, editing, and the creation of solutions.
	 Follow instructions for use of equipment, tools, and machinery (OP:006, PQ)

Use basic operating systems (NF:085, PQ)

Demonstrate basic work processing skills (NF:007, PQ)

Demonstrate basic presentation applications (NF:008, PQ)

Demonstrate basic spreadsheet applications (NF:010, PQ)

Use an integrated business software application package (NF:088, CS)

	
	
	Students will learn how to properly use equipment in the school store. The students will recognize the best use of the equipment needed to complete the job. 

Students will utilize various computer programs, skills and techniques to marketing projects and DECA written events.

	C.5
	Reflect on and articulate the steps and various relationships of the artistic/creative process.
	Explain the concept of marketing strategies (MP:001, CS)

Identify considerations in implementing global marketing strategies (MP:002, MN)

Identify market segments (MP:004, MN)

Select target market (MP:--5, MN)

Explain the nature of marketing planning (MP:006, SP)

Explain the nature of marketing plans (MP:007, SP)

Explain the nature of operations (OP:189, CS)

Describe health and safety regulations in business (OP:004, PQ)

Report noncompliance with business health and safety regulations (OP:005, PQ)

Follow safety precautions (OP:007, PQ)

Maintain a safe work environment (OP:008, CS)

Explain the nature and scope of the selling function (SE:017, CS)

Explain key factors in building a clientele (SE:828, SP)

Explain the selling process (SE:048, CS)

	
	
	Students will reflect on the process used to market a product. 

They will implement the steps needed to maintain a safe work environment. They will develop a marketing plan for a business. 

Students will reflect on and implement the steps of the sale.

	P.1
	Apply the techniques, elements, principles, intellectual methods, concepts, and functions of the visual, performing, or applied arts discipline to communicate ideas, emotions, experiences, address opportunities to improve daily life, and solve problems with insight, reason, and competence.
	Explain the nature of effective verbal communications (CO:147) (PQ) 

Ask relevant questions (CO:058) (PQ) 

Interpret others’ nonverbal cues (CO:059) (PQ) 

Provide legitimate responses to inquiries (CO:060) (PQ) 

Give verbal directions (CO:083) (PQ) 

Employ communication styles appropriate to target audience (CO:084) (CS) 

Defend ideas objectively (CO:061) (CS)  

Participate in group discussions (CO:053) (CS) 

Make oral presentations (CO:025) (SP)

	
	
	Students will be able to effectively communicate with other members of the class and the judges for DECA. They will work effectively as a team where more than one individual is needed to perform a task in the DECA written projects. They will be able to communicate ideas and proposals and solve problems concerning marketing projects with insight, reasoning and competence.

	P.2
	Demonstrate skillful use of appropriate vocabularies, tools, instruments, and technologies of the visual, performing, or applied arts discipline.
	 Explain the nature of effective written communications (CO:016) (CS) 

Select and utilize appropriate formats for professional writing (CO:088) (CS) 

Edit and revise written work consistent with professional standards (CO:089) (CS) 

Write professional e-mails (CO:090) (CS) 

Write business letters (CO:133) (CS) 

Write informational messages (CO:039) (CS) 

Write inquiries (CO:040) (CS) 

Write persuasive messages (CO:031) (SP) 

Write executive summaries (CO:091) (SP) 

Prepare simple written reports (CO:094) (SP) 

Prepare complex written reports (CO:009) (MN) 

Write proposals (CO:062) (MN) 

Utilize note-taking strategies (CO:085) (CS) 

Organize information (CO:086) (CS) 

Select and use appropriate graphic aids (CO:087) (CS)

	
	
	Students create works that utilize the skills they have obtained through different class projects.

EG. Final Portfolio, Employment portfolio, DECA written papers, school store projects.

	P.3
	Describe and consider the relationships among the intent of the student/artist, the results of the artistic/creative process, and a variety of potential audiences or users.
	Ask relevant questions (CO:058) (PQ) 

Interpret others’ nonverbal cues (CO:059) (PQ) 

Provide legitimate responses to inquiries (CO:060) (PQ) 

Give verbal directions (CO:083) (PQ) 

Employ communication styles appropriate to target audience (CO:084) (CS) 

Defend ideas objectively (CO:061) (CS)  

Handle telephone calls in a businesslike manner (CO:114) (CS)  

Participate in group discussions (CO:053) (CS) 

Make oral presentations (CO:025) (SP) 

	
	
	The students will be exposed to a variety of audiences. Some examples include: advisory groups, work experiences, cooperative learning, DECA judges, school administration, guest speakers, board of education, and district committees. They have the opportunity to speak in front of groups and provide insight as to what they learn in the classroom and how it is incorporated into projects.

	P.4
	Perform, present, exhibit, publish, or demonstrate results of the artistic/creative process for an audience.
	Make oral presentations (CO:025) (SP) 

Utilize note-taking strategies (CO:085) (CS) 

Organize information (CO:086) (CS) 

Select and use appropriate graphic aids (CO:087) (CS) 

Write persuasive messages (CO:031) (SP) 

Write executive summaries (CO:091) (SP) 

Prepare simple written reports (CO:094) (SP) 

Prepare complex written reports (CO:009) (MN) 

Write proposals (CO:062) (MN) 

Describe the use of color in advertisements (PR:123) (SP) 

Describe the elements of design (PR:222) (SP) 

Explain the use of illustrations in advertisements (PR:322) (SP) 

Discuss the nature of typography (PR:295) (SP) 

Explain type styles used in advertisements (PR:326) (SP) 

Describe effective advertising layouts (PR:275) (SP) 

Identify types of drawing media (PR:334) (SP) 

Explain the impact of color harmonies on composition (PR:314) (SP) 

Describe digital color concepts (PR:274) (SP) 
Check advertising proofs (PR:130) (SP) 

Evaluate storyboards for broadcast advertisements (PR:309) (MN) 

Assess collateral pieces for direct marketing (PR:261) (MN) 

Critique advertisements (PR:272) (MN) 

	
	
	Students show visual merchandising and promotional skills through window displays, show cases, competitions, portfolios and role plays for DECA. They also work in crosscurricular situations with English and Math classes on a variety of assignments. Students work with school and community projects to implement the skills they learn in the classroom. They compete in DECA (a student marketing organization) and display their work in school and community forums as well as submit their work for scholarships and awards.

	

	R.1
	Observe, describe, reflect, analyze, and interpret works of the visual, performing, or applied arts.
	Describe the use of color in advertisements (PR:123) (SP) 

Describe the elements of design (PR:222) (SP) 

Explain the use of illustrations in advertisements (PR:322) (SP) 

Discuss the nature of typography (PR:295) (SP) 

Explain type styles used in advertisements (PR:326) (SP) 

Describe effective advertising layouts (PR:275) (SP) 

Identify types of drawing media (PR:334) (SP) 

Explain the impact of color harmonies on composition (PR:314) (SP) 

Describe digital color concepts (PR:274) (SP) 
Check advertising proofs (PR:130) (SP) 

Evaluate storyboards for broadcast advertisements (PR:309) (MN) 

Assess collateral pieces for direct marketing (PR:261) (MN) 

Critique advertisements (PR:272) (MN)

	
	
	Students will demonstrate their ability to perform a given task by working in the school store and through DECA projects. They will learn to observe, reflect, analyze and interpret the process used in their projects and those of there peers. Through these processes students will be able to offer constructive advice to other students regarding the process needed to complete and professionally complete a project.
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